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RESULTS: COMMUNITY
ENDEAVOR
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IN 20 YEARS, WE ARE...

WELCOMING, ENGAGED PEOPLE

ECONOMIC,
EDUCATIONAL, CULTURAL
CENTER ENERGETIC

INCLUSIVE

UNIQUE COMMUNITY SPIRIT.



COMMUNITY
VOICE
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CONNECTING PEOPLE

-Rebecca Ford, Catholic Charities of Southwest
Kansas




"Great Bend is a city of sfrong,
intelligent, hard-working and
high-performance people. All
we need is the spirit of
communication fo build
mountains.”




“We can’t be everything 1o
everyone. Being straregqic is
about focusing on what we
should do and what we
should sfop doing.”




“We need fo shiff the culfure that
Great Bend is ‘'mine’ to Great
Bend is ‘ours’. It’s best fo invest in
anyone in fown that wants fo do
befter - the more we help
everyone, the beftter off we’ll all
be. Blessing one can bless us all.”




OUTCOME: CHANGING
THE CONVERSATION
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DIVERSIFY THE GREAT BEND ECONOMY

BASELINE: By 2030 we will add one additional industry.
6,908 people are employed across 10
employment sectors in Great Bend. By 2040 we will add two more additional

(source: factfinder.census.gov, 2018) industries.

Great Bend has 60 employers with 50 or more
employees.

(source: Great Bend Chamber of Commerce &
Economic Development, 2018)

The oil and
agriculture industries are
dramatically changing.

-

will be key fo creating a
sustainable community. '
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INCREASE THE PULL FACTOR

Great Bend is
already a regional shopping
destination. Online shopping
and demand for retall services are
changing what people

purchase in Great Bend. We 'I 49
n

and take
advantage of relatively low
overhead costs fo succeed In
this evolving market.

1.12




INCREASE THE NUMBER OF
LIVING WAGE JOBS

BASELINE: By 2030 we will increase the average annual
As of June 2019, Barton County had an earnings per capita to $30,000 by supporting local (unem ploymen'r underem ploymen'r

unemployment rate of 3.0%. employers to offer more jobs at higher wages.
and/or lack of a frained WOI’kaI’CG) must be

(source: fred.stlouisfed.org, 2019)
By 2040 we wil increase the average annual - employers,

$44,397 with a per capita income of $23,897, eamings per capifa to $35.000, to meet the average education and the community sitting at the

compared to Barfon County numbers of $46,959 for rural workers In America, by supporting our local
et T ey fable fogether to identify the needed skills sefs,

The median household income in 2018 was

plans for tfraining programs o support the
desired outcome and recruitment

strategles to fill the positions.
‘\.

/

(source: factfinder.census.gov, 2018)
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INCREASE THE EDUCATION AND
TRAINING ATTAINMENT LEVEL

35.9%

17.6%

37.4%

17.8%

We must provide

for all of
our residents as It is the
foundation to ensuring Great
Bend's prosperity for fufure
generations. We have a
responsibility as a community,
whether it be

in our grade
schools, or
in crifical industries
fo
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REDUCE THE % OF POPULATION
LIVING BELOW THE POVERTY LINE

BASELINE: By 2030 we will reduce our population living below People in poverty

In 2016, 19.3% of the Great Bend population the poverty line fo 15%. experience challenges in life making
lived below the poverty line, 28.1% were under

it difficult fo work. The lack of reliable
fransportafion, available child care, and
solid family and community support stfructures
impacts our community and business success.

18 years old and 15.6% were over the age of 65. By 2040 we will reduce our population living below
(source: factfinder.census.gov, 2016) the poverty line fo 10%.

foday, as well as helping
our next generation of children see success
GREAT BEND and strive for greater things. Working to
Median household reduce poverty Is not just a good moral
thing fo do, but an important driver of

Per capitaincome 523 897 our business development
"‘ and growth.

BARTON COUNTY

Median household  §44 959

Percapitaincome 524 555
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IMPROVE THE HEALTH AND
SAFETY OF THE COMMUNITY

BASELINE: By 2030 we wil
Barton County ranked #67 out of 105 counties * improve our health outcome ranking to #62 out
for health oufcomes. of 105 counfies.
improve our health factor ranking to #79 out of
105 counties.
reduce our crime index rate to 40 per 1,000
residents.

Barton County ranked #84 out of 105 counties
for health factors.

(source: www.countyhealthrankings.org, 2018)

Great Bend has a crime index rate of 48.8 per
1,000 residents - compared to the Kansas crime By 2040 we wil

index rate of 32.14 per 1,000 residents. e improve our health outcome ranking to #57 out
(source: www.accesskansas.org, 2018) of 105 counties.
improve our health factor ranking to #75 out of
105 counties.
reduce our crime index rate to be below the Quallty of life Is Imporfant We must recognize the
state average. to employers when considering Importance of
whether to expand or locate in a of our residents.
community. There Is a direct correlation linking
but have a Improved access to and infegration of

mental health services info
emergency response departments
. Employees that are not and the
healthy and safe cost employers .

billons every year.” H

e




STRATEGIES




GATHER COMMUNITY
TOGETHER



IMPROVE COMMUNICATION




OVERCOME CULTURAL
BARRIERS

We are already a smalll
community and can’t afford
to be made only smaller by not
embracing diversity. We need tfo fully
understand what our cultures can offer one
another and our community.

Somos una comunidad pequena y no
podemos permifir hacernos mds pequefa

por no aceptar la diversidad.
Necesitamos comprender totalmente lo
que nuestras culturas pueden ofrecer
aunoy otro y a nuestra comunidad.

Ana Hayson, Rana Luna Boutique



CLOSE THE GENERATION GAP




GROW THE WORKFORCE
OF THE FUTURE




IMPROVE MOBILITY &
ACCESSIBILITY




EXPLORE NEW
OPPORTUNITIES




NEXT STEPS

GREAT BEND




~ THANK YOU!II!

GREAT BEND







